WORLD VISION

GLOBAL BUSINESS ¢« SMART INVESTMENT ¢ REAL BUSINESS OPERATIONS

Explore ¢ Invest ¢ Grow ¢ Succeed
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A diversified business platform connecting:
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Trust « Growth « Opportunity « Success ** Together, We Build a Better Tomorrow”’




ABOUT
WORLD VISION

World Vision is positioned as a global-oriented business platform
focused on creating opportunities through structured business
operations, efficient trading, supply-chain activities and
investment participation.

The business concept connects multiple real-world activities including:

@ - Direct Farmer Sourcing
- Agricultural Product Trading
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- Transport & Logistics _ { < B : B o e ,‘,:'?-;.:—. | A ol
— Food Wholesale :

- Scrap Trading

- Farm-to-Customer Distribution

- Supply Chain Management

- Investment Opportunities
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——— Our Business Philosophy
~ We Work - You Earn — We Grow Togethe:

World Vision aims to build a business ecosystem where efficient
operations, strong partnerships, quality products and customer-focused
services work together to create sustainable business growth.




OUR VISIONV& MISSION
(@) OUR VisioN

“To Build a Strong, Trusted and Globally
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Connected Business Ecosystem.”

World Vision's vision is to connect business opportunities,
supply networks, farmers, customers and business
participants through efficient and transparent operations.

Build strong and reliable business relationships.

Connect farmers directly with markets.

Improve supply-chain efficiency.
Provide dependable transportation and logistics.
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FARMERS TRADING LOGISTICS WHOLESALE ~ SUPPLY CHAIN GROWTH

Develop wholesale distribution networks.

Create opportunities through organized business operations.
Focus on quality and customer satisfaction.
Build long-term relationships with business partners.

Encourage responsible and professional growth.

* Our Core Values - —
Trust o q Transparency ¢ @ Quality ¢ ./l‘ﬁ Growth ¢ @ Partnership « ‘é‘, Responsibility



OUR BUSINESS MODEL

ONE VISION - MULTIPLE BUSINESS OPERATIONS
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World Vision's business model is built around

interconnected commercial activities. =

DIRECT FARMER SOURCING DIRECT FARMER . TRANSPORT &
Direct connection with farmers to source SOURCING LOGISTICS
agricultural products.

TRANSPORT & LOGISTICS
Efficient transportation and timely
delivery of goods.

FOOD WHOLESALE
Wholesale distribution of food and
essential products.

SCRAP TRADING

Trading of different categories of
scrap materials.

»
FARM TO CUSTOMER 00T e . 1] g,g},‘ﬂa
Connecting farm products directly : v Z | 8- }

with customers. - ’ ;
SUPPLY CHAIN MANAGEMENT 4 RS, o
Managing sourcing, transportation, = SUPPLY CHAIN

storage and distribution efficiently. CUSTOMER MANAGEMENT

ONE VISION
MULTIPLE
BUSINESS

OPERATIONS
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FARMER SOURCING TRANSPORT STORAGE WHOLESALE CUSTOMER



DIRECT o
FARMER SOURCING

Connecting Farmers Directly With The Market

FARMER

<K&
World Vision's FMC Market concept focuses on building . > -
direct connections with farmers to source fresh and k) > 4 { WORLD VISION
quality agricultural products. - ' N - A e/ ‘ SOURCING NETWORK

Our Focus &

TRANSPORT &
LOGISTICS

Direct farmer relationships
Fresh agricultural products

Quality-focused sourcing

WHOLESALE /
DISTRIBUTION

Reduced unnecessary intermediaries
Organized procurement

Reliable market connectivity

Timely product movement ‘ CUSTOMER

Better customer access

e Farmer’s progress
e Customer satisfaction
 National progress

DIRECT FROM FRESH & QUALITY QUALITY CHECK SAFE & TIMELY BETTER ACCESS
FARMERS PRODUCTS & SORTING DELIVERY FOR CUSTOMERS




TRANSPORT & LOGISTICS

Safe ¢« Timely ¢ Reliable

v

Transportation is an important part of the World Vision
business ecosystem.

The objective is to ensure that products move efficiently
from sourcing locations to distribution and customer
destinations.

(©) Key Focus Areas

0 Safe transportation

@ Timely delivery

@ Organized logistics

@ Efficient movement of goods
@ Supply-chain coordination

@ - Distribution support

@ Business-to-business transportation

.......

Loglstlcs Flow

-

LOAD TRANSPORT DISTRIBUTE DELIVER

@ Farm-to-market transportation
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«
@ “Safe and timely movement of goods is essential for a strong supply chain.”




FOOD WHOLESALE

One Reliable Place For Essential Products
=g
World Vision's Food Wholesale concept focuses on supplying
food and essential products through an organized

wholesale network.

Key Activities

?ﬁ! Food product sourcing

00D WHOLESALE

“QUALITY PRODUCTS

"RELIABLE SUPPLY
S

Bulk purchasing

Wholesale distribution
Product storage
Business-to-business supply

Retailer connectivity

008000

Customer-oriented distribution

@ Efficient inventory movement ’ ‘
= N SOURCING BULK WHOLESALE PRODUCT RETAILER CUSTOMER
Our ObjeCthG PURCHASING DISTRIBUTION STORAGE CONNECTIVITY SUPPLY
To develop a dependable wholesale network ® ® . . ® ®

that can connect suppliers, distributors, "
retailers and customers.




SGRAP TRADING

Turning Materials Into Business Opportunities
4

World Vision's trading operations
also include scrap material trading.

B3 Business Activities

Scrap material sourcing

Quality assessment
Buying and selling

Market-based trading o
Supplier relationships

trading practices and value /.-
Buyer relationships ¥ from recyclable materials. /,‘

Organized transportation BUSiness App;-o;ch
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TRADE TRANSPORT BUYER

©O000000H &

Efficient material movement

SOURCE

@ Focus / | @ Quality Materials ",i Reliable Partners @ Efficient Trading ﬁi OpMarket

portunities




’/
o

DIRECT CONNECTION. BETTER SUPPLY. BETTER EXPERIENCE.
L V4 - A‘
World Vision aims to connect agricultural

producers directly with customers through an

organized sourcing and distribution network. Rl

Benefits of the Model

o B
m For Business Partners

 Better market connectivity e Fresh products
« Direct business relationships * Reliable sourcing * Multiple business connections
 Organized product movement * Better supply availability

» Long-term commercial opportunities
L ol e Quality-focused distributicb . ’

 Organized supply network

FARMER N2

WORLD VISION

CUSTOMER




SUPPLY CHAIN
MANAGEMENT (3. (). m)-
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SOURCING

Identify and procure products.

QUALITY

Focus on product quality
and suitability.

TRANSPORTATION

Move products safely
and efficiently.

STORAGE

Organized product handling
and storage.

WHOLESALE

Distribution through
wholesale channels.

CUSTOMER

Deliver products to
the final market.

LA
EFFICIENCY QUALITY | RELIABILITY CUSTOMER SATISFACTION




INVEST WITH
WORLD VISION

SMART INVESTMENT. STRONGER FUTURE.

The World Vision source material presents an investment
opportunity alongside its business-oriented positioning.

Investment Range

$100s TO $1000s

The source material describes this as a flexible
investment range designed to accommodate
different participation levels.
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eeend  InVvestment Positioning K

Global Scale
Opportunities Your Growth

Flexible
Investment Range

Attractive Long-Term Worldwide Sustainable

Secure & Potential Growth Business Network Future
Transparent

Investment Philosophy

“® Your Investment ¢ Our Commitment ¢ Growth Together 7?




5 /0 DAI I-' R 0' f 4 7. 9%

‘ DAILY ROI

The supplied World Vision PDF presents a
5% Daily ROl model.

., WORKING PERIOD WORKING DAYS
45 MONDAY

WORKING DAYS TO FRIDAY

5% Every Working Day -

5% ROI every working day

45 working days

@ Monday to Friday working schedule 0

Consistent-return positioning

Growth-oriented presentation

A Better Tomorrow Every Day.




DIRECT INCOME
5% DIRECT INCOME (§

}
—— How It Works
BUILD YOUR DIRECT 5% DIRECT
NETWORK REFERRAL INCOME

Key Features Shown In The Plan

‘ ‘ ‘ @ Direct Referral Amount x 504 = Direct Income
D O E :

Simple Formula J

O

Direct Network Income Daily credit | Transparent If qualifying direct
referral building calculation positioning tracking 0 =
income ‘ based on concept referral amount . $1 ,000 X 5 A) - 50
direct referral $1 ,000
\o J 8

Build Your Network TOday G, More Network Consistent @ Trusted &
Earn 5% Direct Income Every Day More Income .|II Earnings Transparent




LEVEL

@ LEvEL1 10%

INCOME CHART o w-
—~ ROI ON ROI @ LeveLs 3%

@ LeveL4 1%

: -Sh:e gﬁfazerrtl:ﬁnetwork, @ LEVEL 5 1%
| potential referral-level income. @ LEVEL 6 1%
@ LEvEL7Y 1%

@ LeveLs 1%

@ LEvELY 1%

@ LeveL10 1%

. @ LEvEL 1 1%

=¥ @ LEVEL12 1%

I = @ LEVEL13 1%

: = O LEvEL14 1%

g @ LEVELTS 1%




WORLD VISION -
COMPLETE ECOSYSTEM

PARTICIPATION OPPORTUNITY

=, Investment
, \ - S0 nvestmen
Agricultural Products @’ \ 4
Transport & Logistics , \ Daily ROI Model
¥ ¥
\ WORLD VISION |
\ 4 Direct Income
Farm to Customer ( E | Building a Better Tomorrow (
% 4 4 ¥
Supply C:‘j'“ / Referral Level Income

Customer & Market

g () E PLATFORM—

BUSINESS + SUPPLY CHAIN + OPPORTUNITY




WORLD VISION

Building a Better Tomorrow

WHY CHOOSE

—
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— STRONG BUSINESS ¢ STRONG NETWORK ¢ STRONGER TOMORROW

DIVERSIFIED
BUSINESS OPERATIONS

Multiple commercial activities
across sourcing, trading, logistics
and wholesale.

STRONG
SUPPLY CHAIN

Integrated sourcing,
transportation and
distribution approach.

TRANSPORT &
LOGISTICS

Focus on safe and
timely movement of
products.

GLOBAL VISION

A brand positioned
with a global outlook.

DIRECT FARMER
CONNECTION

Focus on connecting
farmers with markets.

WHOLESALE
NETWORK

Food and essential-product
wholesale concept.

BUSINESS
OPPORTUNITY

Investment and referral
structures presented in
the supplied plan.

LONG-TERM
RELATIONSHIPS

Focus on partnerships, trust
and continued business
growth.
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TRUST QUALITY TRANSPARENCY  PROFESSIONAL CUSTOMER LONG-TERM
= — —_— MANAGEMENT  SATISFACTION GROWTH
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VALUES &
s strong a quality- processes and Organized Understanding Builfjing
c 0 M M IT M E N T relationships focused understandable business customer sustainable

Building Maintaining Clear

with customers, approach Biislagas operations and requirements "e(;at'°”5hc'f5
farmers and across structures. responsible and improving an exF)an ing
business products and planning. service. business
partners. services. opportunities.

—— OURPROMISE

“Our commitment to delivering excellence with
trust, quality, and transparency.”




WORLD VISION

TOGETHER, WE BUILD A BETTER TOMORROW

é\ World Vision brmgs together a vision of: 9%

‘ GLOBAL VISION Think Global ¢ Act Local
f @ - SMART BUSINESS Real Business Operations

@) STRONG PARTNERSHIPS Grow Together

e ——"‘- @ STRONG SUPPLY CHAIN | Efficient Movement & Distribution
“ - "‘—‘—- FARMER CONNECT DirecaEanmer Sowrces
i > Q MARKET CONNECT WhBlesale-&/Farm-to-Customer
@ BUSINESS OPPORTUNITY Lo b

Let’s work together and create opportunities
for growth, success and a better future.



f WORL% VISION

Ir s !

~t~\§_ = z “Together, We Build a Better Tomorrow.”
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